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Challenging the role of functionality in design and
practicing sustainability and respect for the environment
at all times without compromising the aesthetics.



SANDAQVIST

Origin
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WHERE IT STARTED

Sandqvist is a Stockholm-based brand which aims to become a leader
when it comes to bags and accessories in the fashion industry. Challenging
the role of functionality in design and practicing sustainability and respect
for the environment at all times with-out compromising the aesthetics,
Sandqvist places its core values as a lifestyle brand firmly at the forefront.

Sandqvist was founded in 2004, initially as an experimental design project
by three childhood friends; Anton, Daniel and Sebastian. The brand grew
organically as a response to the lack of well-crafted, design-led, functional
bags on offer at the time and disrupted the status-quo on how practicality
can go hand-in-hand with design. Staying true to their Scandinavian roots,
the three founders still believe in Swedish values; sustainability and care
for the environment, high-quality designs and an unbeatable approach to
function. These principals are ever-present throughout every element of
the collection and the brand is living proof all of these can be fused to
create expertly-designed products at a reasonable price point.

As part of its continued international expansion strategy, Sandqvist is carried
by a selected range of prestigious retailers — including the likes of Le Bon
Marché, KaDeWe, Liberty, END, Manufactum, Anthropologie and Selfridges.
In total the brand is carried at over 600 doors globally. The first-ever store
opened in Stockholm, Sweden in November 2011, and more stores soon opened
worldwide. Today Sandqvist has stores in Sweden, the United Kingdom,
Germany and France, and is represented in an additional 35 countries.
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SANDAQVIST Vision

BEING SUSTAINABLE WHERE POSSIBLE IS NOT ENOUGH FOR US.

We’ve worked hard to create a formula to ensure sustainability is a top
focus in everything we do. This formula consists of five key pillars —
organic, recycled, transparency, independent verification (or ‘fair working
conditions’) and long-lasting.”

— Daniel Sandqvist, Creative Director & Co-Founder
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Our Stores

SANDQVIST STORE GOTEBORG
Sédra Larmgatan 13, 411 16 Goteborg,
Sweden

SANDAQVIST STORE MITTE
Weinmeisterstrasse 9B, 101 78 Berlin,
Germany

SANDQVIST STORE PARIS
49 Rue de Santonge, 750 03 Paris,
France

SANDQVIST STORE SODERMALM
Gotgatan 28, 118 46 Stockholm,
Sweden

SANDQVIST STORE OSTERMALM
Jakobsbergsgatan 9, 111 44 Stockholm,
Sweden
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SANDAQVIST Fall/Winter 2022

EVERY DETAIL IS DESIGNED WITH THE WEARER IN MIND

Whether you need a functional bag for outdoor activity or a stylish
handbag to complement your day to day wear.

— Jacob Spansk, Head of Design
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Our sustainability work is sectioned into four areas:
People, product, environment and company culture &
engagement.
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People
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OUR AMBITIONS FOR EVERYONE INVOLVED IN SANDQVIST

At Sandqvist, we work to create and environment where everyone can
grow as individuals as well as contribute to making Sandqvist a world
leading bag brand.

Sandqvist’s production strategy is to work with long term relations with
a few suppliers. The core of our work with ensuring that those making
Sandqvist products are treated in a fair way, is our Fair Wear Foundation
(FWF) membership.
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OUR INITIATIVE FOR MAKING SUSTAINABLE BAGS TO LAST

Organic

We use 100% organic cotton, sourced directly from independent farmers.
This nearly halves the carbon footprint and spares the environment the
strain of pesticides and heavy water usage.

Leather

We only work with tanneries that have been gold or silver rated for their
environmental work. We seek out leather from Scandinavian cattle,
bred for dairy and meat production, thus giving us full traceability and
assurance of animal well-fare. The leather is aniline dyed to preserve the
quality of the material.

Recycled

We use recycled fibers from post-industrial and post-consumer waste, in
all the synthetic materials. The result is very durable without the need to
use fossil fuels.

Long-lasting

We know that the most sustainable way to consume is to choose
products carefully and make them last. Therefore, we offer repairs at our
Sandqvist shops for all our products, aiming to extend the lives of our
bags for as long as possible.

Product

11120
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OUR CONTRIBUTION TO A BETTER TOMORROW

Climate neutral

Sandqvist’s products should be climate neutral. To rise to this challenge,
Sandqvist decided to join the Swedish Textiles Initiative for Climate
Action (STICA) in 2019 with the goal to reduce our carbon footprint.

Safeguard water
Sandqvist should have no negative impact on waterways and Sandqvist
should actively promote the protection of natural waterways.

Support biodiversity
Sandqvist and the production of our products should strengthen
biodiversity.
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COMPANY CULTURE AND ENGAGEMENT

Engaging with the community around us and having a positive impact on
people and culture is one of the reasons for existence to Sandqvist. This
includes everything from supporting organizations sharing our ideals and
goals to being open and transparent with what we do.
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SANDAQVIST Urban Outdoor
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SANDAQVIST Essentials
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SANDAQVIST Stream
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ABOVE THE TREELINE

The Sandqvist Fall Winter 2022 collection takes you up the mountain and
above the treeline, through the gradual transition where trees grow shorter
and often at lower densities and suddenly they cease to exist. The color
palette comes from the windswept mountain birch and its changing color
through the seasons.

The tree line is mystic, beautiful and has a special symbolic value for us.
On a clear day above the treeline you get a great view and perspective. It
is a place for stillness and reflection. But the weather above the tree line
is unpredictable, a calm sunny day can change to a storm in minutes. So
it’s also a place for determination and action. The tree line is a mythical
boundary that has many faces. It’s a line we always love to cross.




WHOLESALE INQUIRIES

Email: sales@sandqvist.com

SANDAQVIST

PR AND MARKETING

Brand Director & Creative Director
Sebastian Westin

Email: sebastian@sandqvist.com

CONTACT

Sandqvist Bags and Items AB
Klippgatan 11

SE-116 35, Stockholm
Sweden

Tel: +46 72 224 23 33

*Please note that products are accurate
at time of sampling. Changes may occur
at final production. Please contact

your Sandqvist representative for more
information.



